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Lolë Opening Santa Barbara Pop-Up
By RACHEL BROWN

Lolë has brought its unique take on retail to
Santa Barbara, Calif.
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After opening its first U.S. store in New York’s
TriBeCa neighborhood last year, the Montreal-
based women’s activewear brand is dipping its
toe into retail on the opposite coast with a six-
week pop-up on State Street, Santa Barbara’s
main retail thoroughfare. Bernard Mariette,
president and chief executive officer of Lolë’s
parent company Coalision, explained he planted
the pop-up in the coastal city to introduce Lolë,
which is carried by REI, Dick’s Sporting Goods
and Eastern Mountain Sports, to multibrand
retailers in the area that might consider carrying
it or to possibly attract the interest of a retail
partner for a future, permanent store.

“Santa Barbara is a typical example of where we
don’t have a strong wholesale base, but we have
a community which is passionate about Lolë,”
said Mariette. “We have friends that are
complaining that they don’t have an alternative
to our competition. We decided to do a pop-up
store to support the community to give them an
alternative to the Lululemons and North Faces of
this world.”

Mariette also considers Lolë’s stores alternatives
to the traditional retail stock. He doesn’t actually
call them stores, but rather ateliers or showtiques. Developed with branding firm Identica and
architectural firm Aedifica, they use iPads instead of cash registers, have green walls instead of
windows, center around big wooden tables that Mariette describes as kitchen tables to foster
interaction and serve as venues for exercise classes, social gatherings and charity functions.
Mariette estimated there are at least four activities in an atelier per week.

“The retail world is going to change rapidly and brick-and-mortar has to do something else other
than just sell product. If you just sell product, it is going to be more convenient to go online, and
the store becomes where you try a piece of clothing and then you go to the Internet and buy it at
the best price,” said Mariette. “It is a great experience to go to a place where people have the
same values as you, you learn something and, on top of that, you can buy some clothes. You can’t
have a pure commercial space. It has to be more comfortable, where you don’t feel that you have
to buy. That’s why we closed the window. I really believe that the real window for the brand is
online.”

It’s not only Lolë’s stores that serve a higher purpose than solely commerce. Mariette insists the
brand stand for conscious consumption. “I’m not into fast fashion. I really believe that we should
slow down. Fast fashion is very expensive for the consumer and the planet. When you buy a
product, it should be an investment,” he said. Turning argument into action, Lolë’s Yellow Label
program, which runs until Dec. 24, rewards customers with $50 gift cards if they give up old
Lolë coats. Lolë reworks the old coats, and the reworked garments are sold online for $20 each
with proceeds being donated to a food bank.

Lolë’s message is spreading. Next year, Mariette said the brand is expecting to add four
company-owned stores and five to 10 stores operated by partners. By 2015, the goal is to reach
40 Lolë partner and company-owned stores, up from 14 stores today, split equally between
company-owned and partner variations. At existing stores, Mariette said Lolë has registered
comparable-store sales growth of 30 percent year-over-year.

Coalision, which is owned by private equity firm Kilmer Capital Partners, has generated $85
million in annual sales in Canadian currency, and Lolë is its biggest brand. Retail accounts for 12
percent of Lolë’s total revenues, and Mariette doesn’t want retail to overtake the brand’s
wholesale sales. Lolë is available at more than 1,000 doors. To help build the wholesale business,
he said Lolë is going to launch a White Collection of items 20 to 30 percent above its current
retail pricing to target prestige department stores.
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Lolë’s merchandise is divided into four categories: pulse for yoga and similar pursuits priced
from $45 to $100, outerwear from $180 to $400, lifestyle sportswear from $30 to $100 and
swim from $40 to $75. Taken together, pulse and swim are the largest merchandise grouping in
terms of dollars, although outerwear is a close second. Head designer Andy Thê-Anh infuses
Lolë’s pieces with femininity, according to Mariette, who also asserted Lolë’s mission is for the
merchandise to be versatile and well made. “There is a fusion between fashion and sport more
and more. That is what differentiates us,” he said.
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Great article, it is exciting to see a Montreal brand voicing a different perspective on retail.  “The retail world is
going to change rapidly and brick-and-mortar has to
do something else other than just sell product. If you just sell 
product, it is going to be more convenient to go online, and the store 
becomes where you try a piece of clothing and then you go to the 
Internet and buy it at the best price." Retailers that see from this perspective will lead change, while retailers
whom remain traditional and resistant to change will lag behind and lose valued customers.

Victoria Duru

Like Reply1 week ago 1 Like

BUSINESS

Vote Now for
Newsmaker 
Of the Year

RETAIL

Cyber Monday
Sales Set New
Record

BUSINESS

Bangladesh
Factory Fire
Ruled Arson

ACCESSORIES

Stella
McCartney and
the Art of the

FASHION

Mick Jagger's
Sartorial
Satisfaction

ACCESSORIES

Accessories:
Spring 2013

MEDIA

Follow
Women's Wear
Daily

javascript:void(0);
http://result.wwd.com/spring/event/most.go?event=most_emailed&site=WWD&type=retail-news&env=PROD&callback=etfList
javascript:void(0);
http://www.wwd.com/retail-news/trends-analysis/understanding-the-black-friday-shopper-6498053
http://www.wwd.com/retail-news/trends-analysis/retail-caution-reigns-after-holiday-kicks-off-6501507
http://www.wwd.com/retail-news/trends-analysis/thanksgiving-hours-lead-to-backlash-6498378
http://www.wwd.com/retail-news/trends-analysis/holiday-season-off-to-decent-start-6500340
http://www.wwd.com/retail-news/marketing-consumer-behavior/cyber-monday-promos-gaining-traction-6497440
http://result.wwd.com/spring/event/most.go?event=most_viewed&site=WWD&type=retail-news&env=PROD&callback=etfList
http://ad.doubleclick.net/click;h=v8/3d3c/0/0/%2a/m;243889670;0-0;1;67010387;11752-300/101;44173088/44190875/1;u=6497390%7Carticle%7Clogin_yes%7Clol-opening-santa-barbara-pop-up%7Cmain%7Cretail-news%7Cspecialty-stores%7Ctop;~aopt=2/1/ff/0;~sscs=%3fhttps://subscribe.wwd.com/wwd/subnew_print.aspx?PC=WD&PK=G18TNWD
http://www.wwd.com/retail-news/specialty-stores/lol-opening-santa-barbara-pop-up-6497390#
http://www.wwd.com/retail-news/specialty-stores/lol-opening-santa-barbara-pop-up-6497390#
http://wwd.disqus.com/lole_opening_santa_barbara_pop_up_77/latest.rss
http://www.wwd.com/retail-news/specialty-stores/lol-opening-santa-barbara-pop-up-6497390#
http://www.wwd.com/retail-news/specialty-stores/lol-opening-santa-barbara-pop-up-6497390#
http://disqus.com/guest/97429ac504bf43e37a698d1d1c684025/
http://www.wwd.com/featured-images/slideshow/6464314
http://www.wwd.com/featured-images/slideshow/6464290
http://www.wwd.com/featured-images/slideshow/6464295
http://www.wwd.com/featured-images/slideshow/6438763
http://www.wwd.com/featured-images/slideshow/6439565
http://www.wwd.com/featured-images/slideshow/6464306
http://www.wwd.com/media/misc/2012/year-in-fashion/index.html
http://www.wwd.com/business-news
http://www.wwd.com/media/misc/2012/year-in-fashion/index.html
http://www.wwd.com/retail-news/direct-internet-catalogue/another-record-monday-cyber-sales-hit-new-high-6506951
http://www.wwd.com/retail-news
http://www.wwd.com/retail-news/direct-internet-catalogue/another-record-monday-cyber-sales-hit-new-high-6506951
http://www.wwd.com/business-news/government-trade/bangladesh-fire-ruled-arson-6507222
http://www.wwd.com/business-news
http://www.wwd.com/business-news/government-trade/bangladesh-fire-ruled-arson-6507222
http://www.wwd.com/accessories-news/handbags/stella-mccartney-and-the-art-of-the-nonleather-goods-6506960
http://www.wwd.com/accessories-news
http://www.wwd.com/accessories-news/handbags/stella-mccartney-and-the-art-of-the-nonleather-goods-6506960
http://www.wwd.com/fashion-news/fashion-features/sartorial-satisfaction-6501480
http://www.wwd.com/fashion-news
http://www.wwd.com/fashion-news/fashion-features/sartorial-satisfaction-6501480
http://www.wwd.com/fashion-news/fashion-features/accessories-spring-2013-6440482
http://www.wwd.com/accessories-news
http://www.wwd.com/fashion-news/fashion-features/accessories-spring-2013-6440482
http://www.wwd.com/social
http://www.wwd.com/media-news
http://www.wwd.com/social


12-11-29 1:48 PMLolë Opening Santa Barbara Pop-Up - Specialty Stores - Retail - WWD.com

Page 4 of 4http://www.wwd.com/retail-news/specialty-stores/lol-opening-santa-barbara-pop-up-6497390

WWD 11/28/2012 Wednesday
WWD 11/27/2012 Tuesday
WWD 11/26/2012 Monday

WWD 11/21/2012 Wednesday
WWD 11/20/2012 Tuesday
WWD 11/19/2012 Monday

WWD 11/16/2012 Friday
WWD 11/15/2012 Thursday
WWD 11/14/2012 Wednesday

VIEW PAST ISSUES:

WWD.com is the authority for news and trends in the worlds of fashion, beauty and retail. Featuring daily headlines and breaking news from all Women's Wear Daily publications, WWD.com
provides the most comprehensive coverage anywhere of fashion, beauty and retail news and is the leading destination for all fashion week updates and show reviews from New York, Paris,
Milan and London.

© 2012 Condé Nast. All rights reserved. Use of this Site constitutes acceptance of our User Agreement (effective 3/21/12) and Privacy Policy (effective 3/21/12). Your California Privacy
Rights.
The material on this site may not be reproduced, distributed, transmitted, cached or otherwise used, except with the prior written permission of Condé Nast.

Ad Choices 

Nonleather
Goods

ABOUT US SITE MAP MASTHEAD ADVERTISING SUBSCRIBE MANAGE ACCOUNTS FAQ CONTACT US NEWSLETTERS RSS CLASSIFIEDS MOBILE

http://www.wwd.com/wwd-publications/wwd/2012-11-28?id=6506740
http://www.wwd.com/wwd-publications/wwd/2012-11-27?id=6503750
http://www.wwd.com/wwd-publications/wwd/2012-11-26?id=6500756
http://www.wwd.com/wwd-publications/wwd/2012-11-21?id=6498044
http://www.wwd.com/wwd-publications/wwd/2012-11-20?id=6495687
http://www.wwd.com/wwd-publications/wwd/2012-11-19?id=6493126
http://www.wwd.com/wwd-publications/wwd/2012-11-16?id=6490569
http://www.wwd.com/wwd-publications/wwd/2012-11-15?id=6488110
http://www.wwd.com/wwd-publications/wwd/2012-11-14?id=6486242
http://www.condenast.com/privacy-policy
http://www.condenast.com/privacy-policy#privacypolicy
http://www.condenast.com/privacy-policy#privacypolicy-california
http://www.condenast.com/privacy-policy#privacypolicy-optout
http://www.condenast.com/privacy-policy#privacypolicy-optout
http://www.wwd.com/accessories-news/handbags/stella-mccartney-and-the-art-of-the-nonleather-goods-6506960
http://www.wwd.com/about-us
http://www.wwd.com/sitemap
http://www.wwd.com/wwd-masthead
http://www.wwd.com/advertising
http://www.wwd.com/subscriptions
http://www.wwd.com/help
http://www.wwd.com/contact-us
http://www.wwd.com/newsletters
http://www.wwd.com/rss
http://www.wwd.com/classifieds?module=tn
http://mobile.wwd.com/

